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USE OF USABILITY PRINCIPLES  

FOR OPTIMIZATION OF THE PROCESS 

OF PERCEPTION OF THE SCREENING SPACE 

The article is devoted to the consideration of using usability principles of designing user interfaces. 

The most important features of the perception of user interfaces are described and rules of usability 

from the point of view of screen space organization are formed. The visual perception of the screen 

space is based on psychophysical laws. Thus, in order to create a screen interface, consistent with the 

principles of usability, it is necessary to know the psychology of human perception of the computer. 

The design of the user interface should be performed according to the usability principles using the 

laws of psychology of perception, the theory of information transfer, as well as human psycho-

physiology. This allows you to meet the needs of the user, reduce the cognitive load on the user, reduce 

the time to find the right information, and eliminate the risk of errors when working on a computer. 

The material presented in the article can be used in the educational practice of students of IT  

specialties. 

Key words: user interface, screen space, usability. 
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