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The article shows that the current programming of innovative projects in the lumber industry and in 

particular Bellesbumprom Concern does not bring the expected good results, because there are no suitable 

conditions for the mobilization and effective use of financial resources. Positive examples of innovation in 

other industries and countries suggest that should change the motivation of innovation, building flexible 

systems of relationships of entities and their finances in all levels - from businesses to the state. 
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