Cexyus 5. CogpemeHHblil AUMepamypHublil npouecc

Cn1COoK UCNONb30BaHHbIX UCTOYHUKOB

1. Bpemmc, M. A. JIMHrBOKYNbTYPONOrMYECKHiA KOMMEHTApHIA B MOIMAMHIBaNbHbIX CIOBapAX
nocnosu / M. A. bpegwuc, E. E. MBaHos // Bonpocet nekcukorpadmm. — 2022, — N2 26, — C. 5-29.

2. UBaHosB, E. E. HaumoHanbHas cneuuduyHOCTb NOCNOBUYHOIO (hOHA,A: OCHOBHbIE MO-
HATUSA M MeToAuKa BbisBnenus [ E. E. MBawos, 0. B. NlomakuHa, 0. A Metpywesckas // BecTHuk
PVY[OH. Cepus: Teopus sisbika. Cemnotuka. Cemantuka. — 2021. — T. 12. N2 4. — C. 996-1035.

3. UBaHoB, E. E. «OCHOBHOI NapeMUONOrMyeckuit thoHA» pyccKoro A3bika 1 ero COOTHO-
WeHMe C «MapeMUonornueckum MuHuMymom» [ E. E. MBaHoe // Mup pycckoro crosa u pycckoe
cnoeo B Mupe : B 7 1. — Codhua : Heron Press, 2007. — T. 2. — C. 152-156.

4. Mio, TMHTMH. HauMOHaNbHO-KYNbTYPHasA CEeMaHTUKA KMTACKMUX HAPOLHbIX YCTOMUN-
BbIX U3PEUEHUIA B TIMHIBOCTPAHOBELUECKOM acneKTe (Mpu NpenofaBaHumM KUTACKOro A3blKa
KaK uHocTpaHHoro pycckorosopsiwum) / Mo Tuntun, E. E. MBaHos // TpaguumoHHas oyxoBHas
KyNbTypa BOCTOUHOCNABAHCKMX U KUTAlCKoro HapogoB. — foMens : ITY, 2017. — C. 71-73.

5. JTto, TuHTHH. Kutaitcko-6enopycckuit crosapb NoCoBMLL C PYCCKAMU COOTBETCTBUSIMM |
Mo Tuntwk, E. E. MBaHoB // TpaguumMoHHas GyXoBHas KynbTypa BOCTOYHOCTABAHCKUX U KHU-
Taiickoro HapogoB. — lomens : ITY, 2021. — C. 114-119.

6. Napemuonorus Ha nepekpecTkax s3bIKoB 1 KynbTyp / nop, peg, E. E. UBaHoBa, 0. B. Jlo-
MakuHon. — M. : U3p-so PYOH, 2021. — 246 c.

7. PomaHoBa, H. K. Tunbl MeXba3bIKoBbIX CXOACTB M pasfMuMii NapeMMoNorMyeckux
eannn, [ H. K. PomaHoBa, E. E. MBaHoB // Acta albaruthenica, rossica, polonica — VII. — Bi-
uebek : BAY ima . M. Mawapaga, 2006. — C. 161-164.

8. Ivanoy, E. E. Principles of the Contrastive Description of Aphoristic Paremiology (in
Belarussian and Russian Languages) / E. E. Ivanov, V. L. Feldman // Acta Germano-Slavi-
ca. — 2007. — Buin. 1. — C. 85-97.

VK 811.111°374.2

S1. T. 3eliguHa
MI'V uM. A. A. Kyse1mtoBa, I. MoruieB

nonynapPHbIE LATATbI U3 TEKCTOB
MACCOBO KOMMYHUKALUW B AHTTIMACKOM
S13bIKE (MATEPWAJIbI K CJTOBAPHO
0719 UHOS3bIYHO AYOAUTOPUN)

B craTbe paccMaTpuBaloTCd MOMyNApHblE LUTaTbl, KOTOpble BOCXOAAT
B COBPEMEHHOM aHI/IMICKOM fA3blKe K PasfiMuHbIM TeKCTaM MacCOBOM KOMMy-
HUKaLuW, npexae Bcero rpadduty, pekname, gesusam. OnpenensaoTca TUMbI
TaKMX YCTOMUMBBIX LUMTAT MO MX CEMAHTUYECKMM CBOWCTBaM (pasnuuHoro poga
MepeocMbICIeHNst), a Takxke Mo CTpyKType (ycTonumBblie 060p0Thl, YCTOMUMBDIE
thpasbl, agopuambl). MpUBOLATCSA MaTepuarnbl K CJI0BapH YCTOMUMBbIX LUTAT U3
TEKCTOB MacCOBOM KOMMYHMKaLMM, KOTOpble yrnoTpebnawTcs B COBPeMeHHOM
AHTNIMACKOM A3blKe (A9 MHOA3bIYHOM ayanTopuK).
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B cOoBpeMeHHOM aHIJIMHCKOM s3blKe QYHKIIMOHUpPYeT HeMaJloe
KOJIMYEeCTBO YCTOMUMBBIX IJUTAT, UCTOUHUKAMHU KOTOPBIX SABJIAHTCS
TeKCTBl MacCOBOM KOMMYHHUKAIIMH, IIPeXK[e BCero peKkJaMHbIe [6].
YcToM4YHnBEIe UTATHI TAKOTO POJja UMEIT CEMaHTHYeCKHe, CTPYKTYp-
Hble, QYHKIIMOHAIbHbIe 0COOEHHOCTH U BBIJEIAITCA B OT[EeIbHYI0
KaTeropyuio CBEPXCJIOBHBIX efUHUI] (HppaseosIoTM3SMOB M IIOCIOBHIL)
IIPY U3y4YEeHHUHM aHIJIMKCKOIO sI3bIKa KaK MHOCTpPaHHOrO [1-4] u npu
COIIOCTaBJIEHUU €0 C POSHBIM 3BIKOM [5; 7].

[l¥TaTel B QHIJIMMCKOM sI3bIKe MOTYT IIPOMCXOAUTH U3 PasHBIX
UCTOYHUKOB: KHWUI, IleceH, QUIbMOB, BBICKa3sbIBAHUU H3BECTHBIX
jrofed. HekoTopble ITUTAThl CTAHOBATCSI HACTOJBKO IIOIIYJISPHBI-
MH, YTO CTAHOBATCS YacThI0 sI3bIKa M II€PeXOfdT B OOHXOJHYIO
peus. Hanipumep, niurata To be or not to be, that is the question us
neechl Y. [Mlexcriupa «amyeT» cTaja caMOM M3BECTHOM U IIIMPOKO
HCII0JIB3yeTCsT KaK CUMBOJI BHYTPeHHETr0 KOHQJIMKTa HMJIN BeIOOpa.
[TonysigpHBIE IIATATHI, BOCXOAAIINE K TeKCTaM MaCcCOBOM KOMMYHHU-
Kalluy, II0/ipasfessiloTcd Ha TPU OCHOBHBIX THIIA: [UTATHl U3 pas-
JIMYHBIX TPaOUTH, IIMTATHI U3 PeKIaMbl U IIUTATHI-AeBU3LL. [lomy-
JIIpHas OUTaTa MOXKeT HCII0JIb30BaThCA [UJIL ITof60pa 06Iel TOUKH
3peHUs, YCTaHOBJIEHUs aBTOPUTETa MM YKPeIlJIeHUs 3MOIHOHAIb-
HOM CBSI3H C ayAuTopHeit. [IparMaTHKa MOIYJIAPHBIX [IUTAT MOXKET
BKJIOYaTh B Cebs HCIIOJIb30BaHHWE OPUTHMHAJIbHBIX IIATAT, UTOOBI
MOJUePKHYTH OIIpe/le/IeHHBIN CTUIIb.

O6IIMMH [IJI1 BCeX PeKJIaMHBIX TeKCTOB SIBJIAIOTCSI TaKHe Tpebo-
BaHU, KaK IIPOCTOTA SA3BIKOBBIX CPe/CTB, IMOIIMOHaIbHAs TOHAJIb-
HOCTH, MHQOPMATHUBHOCTbL MU [[0Ka3aTeJbHOCTb, OPUIHMHAJILHOCTH
U HeIIOBTOPHUMOCTB. B pekylaMHOM cJIoraHe IIpeo6JIafilaloT IIPOCThIe
IIpe/JIO’KeHUs, TaK KaK HaJu4ue JII0OBIX OCJIO0KHEHHBIX CHHTaK-
CUYEeCKUX KOHCTPYKLIUM Cpasy >Ke CHesaloT cjaoraH HeddpPeKTUB-
HBIM M He3allOMHHAIIUMCA, HallpuMep, Every picture tells a story.
(Advertisement for Doan’s Backache Kidney Pills), Top people take The
Times. (Advertising slogan for The Times newspaper from Jan).

JleBU3bl OCHOBAHBI Ha IIPUHIIUIIE 3MOI[MOHAJILHOMN IIPHUBJIEKA-
TeJIbHOCTHA U SIPKOCTH BhIpakeHUs. OHU OOBIYHO COflep>KaT KOpOT-
KHe U SIpKHe BBICKa3bIBaHUsA, KOTOPble MOIYT JIETKO 3allOMHHAThCS
U IIOBTOPATHLCA JIIOABMHU. HallpuMep, sSHaMeHUTHIN eBU3 Nike «just
do it» («IIpocTo cmesait aTo») CTal OYeHb IIOIIYJIIPHBIM KaK B Macco-
BOU KYJIBTYPE, TaK U B IIOBCEHEBHOM KU3HU JIIOIeH, CTaB CUMBOJIOM
PelLIMuTeIbHOCTA U aKTUBHOCTH. /[pyroii feBus, KOTOPBIHA CTaJ IIIUPO-
KO HU3BeCTeH, 3T0 «Yes we can!» («/la, MbI cMO>KeM!»), OBLT UCII0JIH30-
BaH bapakoMm Ob6aMoi B CBOeU I1epBOM 106eJHOM peuyd Ha BbIOOpax
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B 2008 rozy. 3TOT IeBU3 CTaJ CUMBOJIOM Hae)XIbl X BO3SMOXXHOCTHU
JUJIsI MHOTUX YePHOKOXKHUX JIFofiel, oco6eHHO B CIITA.

OrmnucaHue B CIIeIMaJIbHOM CJI0Bape IIOIIYJ/ISIPHBIX ITUTAT B COBpe-
MEeHHOM aHIVIMMCKOM sI3BbIKe, BOCXOZAIIMNX K TeKCTaM MacCCOBOM KOM-
MYHUKAaIIU, MO>KeT UMETh CJIeyIOIUI BU],

A Mars a day helps you work, rest and play. Advertising slo-
gan for Mars bar, circa 1960 onwards [OQD: 7.2 Norman Gaff]. The
Work, Rest and Play slogan was dropped in 1997 after 37 years as part
of a rethink of the chocolate bar’s positioning. It has launched a series
of replacement lines such as «<Must be Mars» and «Pleasure you can’t
measure», but it has failed to match the impact of the original line. Mars’
decision to return to its old advertising line comes just weeks after Cad-
bury announced plans to reintroduce its Wispa bar to tap into consumer
nostalgia for old brands and advertising. Although Mars claims it has
maintained sales and that its core Mars Bar value sales increased by
30 % last year, the «self-eat» category has struggled in recent years, hit
by concerns of obesity and a lack of innovation.

Beanz meanz Heinz. Advertising slogan for Heinz baked beans
circa 1967, in Nigel Rees Slogans (1982) p. 13 [0OQD: 14.43 Maurice
Drake]. «I had my layout pad with me and, fiddling with it, came up with
‘Beanz Meanz Heinz’,» Drake says. Not only did he invent the great line,
but «I also came up with the jingle ‘A million housewives every day, open
a can of beans and say Beanz Meanz Heinz’.»

Better red than dead. Slogan of nuclear disarmament campaign-
ers, late 1950s [OQD: 1.68.1]. It is high time in any case that the workers
learned to live by faith, not work. As for those weaklings who may fall by
the wayside and starve to death, let the country bury them under the epi-
taph: Better Dead than Red. («The Nation» in 1930). The popular phrase
‘better red than dead’ has lost what appeal it ever had. («The Oakland
Tribune» in August 1958).

It’s morning again in America. Slogan for Ronald Reagan’s election
campaign, 1984, in Newsweek 6 Aug. 1984 [OQD: 18.41 Hal Riney]. The
name «Morning in America», is a 1984 political campaign television com-
mercial, known for its opening line, «It’s morning again in America.» The ad
was part of that year’s presidential campaign of Republican Party candidate
Ronald Reagan. It featured a montage of images of Americans going to work,
and a calm, optimistic narration that suggested that the improvements to
the U.S. economy since the 1980 election were due to Reagan’s policies.

Life is a sexually transmitted disease. Graffiti found on the
London Underground, in D. J. Enright (ed.) ‘Faber Book of Fevers and
Frets’ (1989) [0QD: 1.68.1]. Let Nature, and let Art do what they please,
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when all’s done, Life is an Incurable Disease. (Poems by Abraham Cow-
ley). Classes begin with students presenting their homework — arresting
specimens of graffiti that they have collected during the week. Among re-
cent, and printable, student finds: «Life is a hereditary disease,» found at
the Princeton University student center; «Sacred cows make great ham-
burger,» from an East Side cafe. (The «Time» in 1968).

Make love not war. Student slogan, 1960s [OQD: 1.43]. An anti-war
slogan commonly associated with the American counterculture of the
1960s. It was used primarily by those who were opposed to the Vietnam
War, but has been invoked in other anti-war contexts since, around the
world. The «Make love» part of the slogan often referred to the practice
of free love that was growing among the American youth who denounced
marriage as a tool for those who supported war and favored the tradi-
tional capitalist culture.

Progress through technology. Advertising slogan for Audi cars,
from 1986 [OQD: 1.43]. Audi has always been on the cutting edge of tech-
nology. From the brands’ inception in 1899 through the entire twentieth
century, Audi has strived to deliver a continued advancement through
technology. With a new decade upon us, we must look at progress. We
must keep moving forward, but sustainably. That is the way. Progress
through technology. This advertising slogan was introduced in 1971 that
has since become the key message underlining the expertise of the com-
pany: «Vorsprung durch Technik».

So much chewing gum for the eyes. Small boy’s definition of
certain television programmes, 1955, in James Beasley Simpson ‘Best
Quotes of ‘50, ‘55, ‘56° (1957) p. 233 [0QD: 1.68.1]. Talk is cheap, the three
decided, but conversation has a different price tag on it. «There must be
mind in talk to make it conversation,» said Moderator Bryson. «Televi-
sion programs are so much chewing gum for the eyes,» said Critic Brown.
«A conversation has to be more than just chewing gum or wastage.» Es-
sayist Fadiman urged intellectual exercise. («Time» in June 1955). John
Mason Brown’s quipper-snapper: «I heard someone (a young man of 17
but of great wisdom) define many television programs as being just so
much chewing gum for the eyes.» (Walter Winchell).

Stop me and buy one. Advertising slogan for Wall’s ice cream (from
spring 1922) in Wall’s Magazine Summer 1957, p. 33 [OQD: 18.52 Cec-
il Rodd]. In 1922, the ice-cream manufacturers T. Wall & Sons Ltd., Lon-
don, created a sales force who travelled round the streets on box-tricycles
which displayed the slogan stop me and buy one — as explained on the
firm’s website: It all started from a butcher’s shop in St James’s Market
in London. T. Wall & Sons Ltd had made sausages since 1786, but in 1913

315



Cexyus 5. CogpemeHHblil AUMepamypHublil npouecc

chairman Thomas Wall had a eureka moment to increase summer sales
and save the jobs of his employees. He realised that sausages aren’t the
most refreshing snack during the summer. So, he decided to experiment
and started serving up delicious ice cream to cool down the customers
instead. But, that idea had to be put on ice. It wasn’t until 1922 — after
World War One — that ice cream was back on the menu and T. Wall & Sons
started making ice cream in the American way. It was then that Wall’s was
born, and our delicious ice creams were soon delighting the good people
of London. At first, they made their way through the streets via horse and
cart, and then by our famous ‘Stop Me and Buy One’ tricycles. The number
of Wall’s tricycles on the road increased from 10 in 1922 to 8500 in 1939.

Tell Sid. Advertising slogan for the privatization of British Gas,
1986, in Philip Kleinman The Saatchi and Saatchi Story (1987) ch. 11
[OQD: 1.43]. British Gas’s ‘Tell Sid’ campaign urged the public to snap up
privatisation shares — 25 years on, their value has soared. Consumers
who are cash-strapped in the runup to Christmas may find that Santa
Claus comes in an unusual guise — Sid. Twenty-five years ago, British
Gas was privatised following a long advertising campaign which used
the slogan «If you see Sid ... Tell him». Sid — meant to represent the man
on the street — was definitely interested. About 1.5 million individuals
bought shares, and although many sold or «stagged» those shares in the
first week, some 600,000 people still own holdings worth less than £250.

War will cease when men refuse to fight. Pacifist slogan, from
circa 1936 (often «Wars will cease...»): see Birmingham Gazette 21 Nov.
1936, p. 3, and Peace News 15 Oct. 1938, p. 12 [OQD: 1.43]. In the late
1960s and early ‘70s, John Lennon began to actively endorse a wide va-
riety of progressive and radical political causes. He championed the an-
ti-war movement as well as Native and African-American rights while
demonstrating a deepening interest in feminism. «War will cease when
men refuse to fight,» went the 1930s British Pacifist slogan. The bed-in
protest could be said to endorse a loving stasis, a playful passivity over
dynamic violence. The protest was intended as an amusing political hap-
pening, a stunt with a serious message.
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V. I. KyiikoBiu
KaH/[. iias. H., JaldHT Kadenapsl PBT
BATY, 1. MiHCK

HABYKOBA-MAMVYNSPHbIA KHDKHbIS BblIJAHHI
MA BENTAPYCKAIN | PYCKAIN APDATPADII:
ATYJIbHAE | AQMETHAE

MaTapbisin NpbicBeYaHbl MbITAHHAM CTBApP3HHS MIHIBICTbIYHAM HaBYKOBa-
nanynspHai nitapaTypbl apcarpagivyHalit TaMmaTbiki. AHanisyloula YblTalKi
agpac, dyHKUbISHaNbHae MNpbI3HayYsHHe, BifaBas i XaHpaBas XapaKTapbICTbl-
Ka BblOaHHSY, AKia CTani nepLlubiMi KHirami y 6enapyckalt i pyckai BbioaBeLKam
TpagblLbli, iX Ha3Bbl i HaMeHHi py6pbIK. PobilLa BbICHOBA, WUTO TaKia BblOaHHi
He Morylb GbiLub afasiHbiMi Ang ycix. Mpbl ix pagakTapckali nagpbIXToyLbl BapTa
yniuBaub y3poBeHb Befay i maTpa6bl KAHKPITHBIX YblTaLKIX rpym.

KntouaBbist cnoBbl: aptarpadis, npaeanic, HaByKoBa-nanynspHae BblgaH-
He, 3MecT, thopMa, pybpbikaLbis, YblTaLKi agpac.

VBoa3iabl. CBoeacalOJsiBEIM TIpaMajiCKiM TpIHZaM CydacHacIi
3’gayigeriia 3SHa4YHae [1aBesliusHHe 1 YCKIagHeHHe HaByKoBal iHpap-
Malibli, IIaBBIIIISHHE Y3POVHIO ajfiyKaBaHacCIli Jtof3eil. Posd § TaThIM
a6’eKTBIYHBIM IIpaliace HaBYKOBA-IIAIlyJIPHBIX BBIJAHHAY BsUIKasd,
IIpa LITO CBeIUBILb ITalllbIpaHasd, ¥ IlapayHaHHI 3 alsIpsgHiMi 13ecd-
IIroA/A3aMi, iX UbITaIfKask ayAbITOPHRIS, IKYI0 IIPBIHATA HaA3aIdAllb Ha
[i3Be I'PYIIBL: MacaBbl UbITa4, Ky/bl YBaxX0/A3AIlb KapbICTaJbHIKI KHIT
HECIIeLBISIIICTEL, 1 CIIeIBISIICTEL 3 CYMe>KHBIX HaBYKOBBIX I'aJliH.
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