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ARTIFICIAL INTELLIGENCE AND MODES OF MEDIATIZED SOCIALITY 

The article identifies and describes new modes of sociality that arise during the interaction of humans 

and artificial intelligence in the process of mediatized communication. They are associated with the deep 

mediatization of culture and society, with the growth of mediation of social communication by media and 

innovative neural network technologies, machine learning, as well as with the inclusion of both human and 

non-human actors in the global network space and the specifics of their relations. A critical analysis of 

user communication with chatbots has revealed its risks. They lie in the difficulties of identifying the 

nature of the online interlocutor, its robotic nature, endowing interaction with a chatbot with communicative 

value, the ethically questionable creation of digital avatars, the use of bots for the purposes of neurocommenting, 

destructive propaganda and disinformation, clickbait and illegal advertising, astroturfing, simulating public 

opinion on socially significant issues, phishing, provocations and fraud. The article discusses the issue of 

the emergence of ethical conflict in the process of creating and using a specific type of chatbots – 

deadbots, which operate on the basis of artificial intelligence, imitate the speech and rhetoric of deceased 

people, take into account their personal characteristics and interests, based on the digital traces they left behind. 
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